CHAPTER Y:
Product Marketing
Post-Launch

Your launch isn’t over once the official launch announcement goes live. Now comes the work
of making sure new users engage with your product, existing customers are aware of what’s
new, and your messaging continues to generate demand.

Here are some actionable tips to drive post-launch momentum:
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email sequence to infroduce key

features and use cases. Reinforce the launch
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Publish comparison pages
highlighting why your product is

the most obvious choice.
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a tool like Navattic, so visitors can explore
the product before signing up.
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The goal with your product marketing efforts is to keep the momentum going since it is easy to build on
your existing momentum than starting from scratch.
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